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Greater Los Angeles New Car Dealers Association 
714 West Olympic Boulevard, Suite 601 • Los Angeles,  CA 90015

Contact Us: Phone (213) 748-0240  •  Fax (213) 748-0245 
  bob@glancda.org  • www.glancda.org

Join us in Universal City on September 5, 2013 for a full day 
of learning how to use the Internet and technology to sell 
and service more vehicles more profitably.

In partnership with the Greater Los Angeles New Car Dealers 
Association (GLANCDA), the Digital Dealer Conference & 
Exposition will showcase highlights of the industry’s premier 
automotive digital strategy conference in a one day workshop 
event on Thursday, September 5, 2013 at the Sheraton Universal 
City.

Work with industry thought leaders to learn the latest skills 
and best practices in a number of areas critical to dealership 
operations including digital marketing, social media, new and 
pre-owned sales, data and analytics, reputation management 
and customer loyalty programs.

Dealer Principals, GMs, GSMs, Internet Sales Managers, 
e-Commerce Directors, CRM Managers, BDC Managers, Fixed 
Operations Managers, Pre-owned Managers, F&I Managers, 
Marketing Directors and Social Media Managers will learn 
how to:

» Utilize digital marketing best practices so customers find 
your store first

» Present your dealership and inventory to increase 
online sales

» Develop strategies to maximize your SEM and SEO

» Use Social Media to engage and retain more customers

» Improve sales processes to sell more new and 
pre-owned units

» Understand what customer data to measure, how
often, and what to do with it

» Manage your online reputation to attract more car 
shoppers to your lot

» Establish customer loyalty programs that create
evangelists for your business

» See demonstrations of the latest technology 
designed just for dealerships

» Gain market share, reduce costs, boost revenue and
profits

Register at:
http://www.la.digitaldealerworkshops.com/
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GGreetings from the Greater Los Angeles New Car Dealers Association! As summer 
is quickly winding down, we hope you and your organizations are doing well! We 
wanted to share some news from our industry and some opportunities to be involved 

in some fantastic workshops, seminars, and events. 

The Digital Dealer Workshop/Seminar is next Thursday, September 5th, at the Universal 
City Sheraton and promises to provide valuable information from industry leaders that will 
benefit your Dealership’s sales, service and parts departments. Registration information is 
provided in this newsletter. Don’t miss this opportunity to attend. 

The Los Angeles Auto Show and Connected Car Expo gets going on Tuesday, November 19, 
and promises to be bigger and better than ever! We will be providing timely information on 
Sneak Preview Night, Press Days and press releases on debuts of new vehicles. Stay tuned 
for more details!

The 2nd Annual JD Power/NADA Western Conference is set for Tuesday, November 19, at the 
Biltmore Hotel in Downtown Los Angeles. There is a tremendous lineup of industry leaders 
slated to speak and registration information will be available soon. 

The Association continues working closely with State and Local elected officials on current 
legislation and issues that have an impact on the operating interests of its Dealer Members 
here in Los Angeles County. Next month, I will be traveling to Washington D.C. with the 
association president, Ian Thomas, to meet with key leaders from Congress to cover some 
federal issues that have an impact on us all. 

And finally, the association continues its support of Los Angeles based charitable organizations 
that operate doing good work in the communities our dealer members do business in. Please 
continue to support the efforts of our association with your participation and membership 
renewal in GLANCDA! 

Kind regards,

Bob Smith
Executive Director



3      GLANCDA   •  E-Newsletter Issue 5, 2013

Why does this community need a 
place like Homeboy Industries?
Recidivism among youthful offenders is extremely high: 2/3 
will be re-arrested, up to 1/3 re-incarcerated within a few years 
after release.

“The math on these sorts of initiatives is simple,” says Adam 
Gelb, a public-safety specialist at the Pew Center on the States: 
A day in prison costs $79 on average; a day on probation costs 
$3.42. “States can substantially beef up supervision in the 
community and do it at a fraction of the cost of a prison cell,” 
he says. (Wall Street Journal March 20, 2010).

According to the California Department of Education, the rate 
of 9-12th dropping out among black high school students rose 
to 43.5% and to 36.1% for Hispanic/Latino students in 2009. In 
East Los Angeles, over 53% of adults never completed high 
school. In October 2010, Education Week labeled Los Angeles 
the “dropout epicenter” of the nation. Los Angeles County is 
home to 34% of California’s poor, with a poverty rate of 16.1%. 
75% of youth gang homicides in the state of California occur 
in Los Angeles County.

GLANCDA Supports Homeboy 
Industries With $10,000 Gift

Our History and Homeboy as a model
As one of the largest gang intervention, rehabilitation and re-
entry programs in the country, Homeboy Industries has helped 
nurture into existence 46 similar programs in the United States 
(and several outside). The goal is to create a movement in this 
country to address the lethal absence hope among inner-city 
youth. A dream would be to formalize a “National Homeboy 
Network” to ignite further this model of social enterprise, a 
therapeutic community, healing, intentional attachment repair 
and jobs/skills training as an “exit ramp” for those stuck in a 
cycle of violence and incarceration. Convening and sharing 
strategies, best-practices and a common vision will be the hope 
for the future of the National Homeboy Network. Solidifying 
our services through implementation of lessons learned from 
the convention, reconvening to share results and advancing 
the movement are Homeboy’s dreams for the coming years. 
Part of Homeboy’s wish is to broaden further the impact 
of our service delivery model by establishing and building 
partnerships with peer organizations who can become a part 
of the National Homeboy Network.

GLANCDA is a proud supporter of Homeboy Industries. 
Homeboy Industries continues to help high risk young 
people in Los Angeles County. To read more about homeboy 
industries, please go to: http://www.homeboyindustries.org/
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About Geffen Playhouse
Founded by theater, film and television luminary Gil Cates, the 
Geffen Playhouse has been an integral part of Los Angeles 
theater since opening its doors in 1995. Noted for its intimacy 
and celebrated for its commitment to the development of 
new plays, the Geffen Playhouse continues to present a body 
of work that garners national recognition. Named in honor of 
entertainment mogul and philanthropist David Geffen, who 
made the initial donation to the theater, the organization is 
currently helmed by Artistic Director Randall Arney, Managing 
Director Ken Novice and Chairman of the Board Frank Mancuso. 
An active member of the community, the Geffen Playhouse 
has a groundbreaking education and outreach program 
that targets students, seniors and everyone in between who 
otherwise would not have access to live theater.

The Geffen Playhouse has been awarded more than 40 
regional theater awards, including six accolades for best overall 
productions and a special Los Angeles Drama Critics Circle 
award for best new play in Los Angeles for Jane Anderson’s 
commission The Quality of Life. Other commissioned plays 
that have gone on to appear across the country include David 
Rambo’s Icebreaker and Donald Margulies’ Time Stands Still, 

which received a Broadway run in 2010. Other works created 
in house include Joan Rivers: A Work in Progress by a Life in 
Progress and Carrie Fisher’s Wishful Drinking, which opened 
on Broadway in 2009.

Over the past decade, the playhouse has been host to award-
winning actors including Debbie Allen, Jason Alexander, David 
Arquette, Annette Bening, Beau Bridges, Len Cariou, Peter Falk, 
Brenda Fricker, Laurence Fishburne, Uta Hagen, Ed Harris, Neil 
Patrick Harris, John Mahoney, Laurie Metcalf, Christine Lahti, 
Christopher Lloyd, Frank Langella, Chris Noth, David Hyde Pierce, 
Martin Short, Alicia Silverstone and Holland Taylor.

The Geffen Playhouse strives to produce original, quality 
works that inspire thought, evoke conversation and engage 
the community in the live arts.

For more information about the Geffen Playhouse please visit:
http://geffenplayhouse.com/. 

GLANCDA Donates $20,000 to Geffen Playhouse
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LA Auto Show's Connected Car Expo to feature exhibits, 
breaking news and leading experts focused on the 
convergence of technology and the automobile
 
LOS ANGELES - (August 22, 2013) - The discussion on self-
driving cars has shifted from "if" to "when" in just a few years, 
as innovation from both inside and outside the auto industry 
is quickly accelerating personal transportation towards 
an autonomous-car future. The Los Angeles Auto Show's 
Connected Car Expo (CCE) - held as part of the LA Auto Show 
Press Days, Nov. 19-21, 2013 - will bring together the key players 
in this rapidly evolving space, for a panel called "Technology 
Takes the Wheel - Our Autonomous Driving Future" during 
CCE.  In addition to conference sessions, the three day industry 
event will feature exhibits and technology debuts that will also 
help preview how vehicles are rapidly becoming the ultimate 
mobile device. 
 
Experts discussing the rapid advancements and implications of 
self-driving vehicles include Ron Medford, Google's Director of 
Safety for the Self-Driving Car and the former NHTSA Deputy 
Administrator; Continental North America's Vice President Jeff 
Klei and the Executive Director of the Center for Automotive 
Research at Stanford (CARS), Sven Beiker. The discussion will 
be moderated by Joseph White, the global auto editor of 
The Wall Street Journal.
  

"As tech companies make automotive integration breakthroughs 
every day, it makes perfect sense for a technology powerhouse 
like Google to have a voice at the Connected Car Expo," said 
automotive technology expert and CCE Program Chair, Doug 
Newcomb. "Automotive and technology companies' interests 
are converging quickly, and panels like this simply expedite 
the flow of relevant information between industries and to 
the media."
 

The autonomous driving discussion will round out a full day 
of panels on topics ranging from distracted driving to big 
data. In addition to panels, top technology companies as well 
as automakers will feature exhibits and unveil new products. 
Exhibitors include: Airbiquity, Hertz NeverLost, On-Star, 
Qualcomm, Sprint, TeleNav, Verizon and others. 
 
CCE will also feature the Top Tech Showcase, where some of 
the hottest start-ups and emerging technology innovators 
such as Clip Interactive, Livio, Parkopedia and Productsy will 
showcase their top concepts and products. 
 

"CCE provides a tremendous opportunity for technology 
companies to showcase their innovations at one of the world's 
most important automotive industry events," said LA Auto 
Show President, Lisa Kaz. "With the introduction of CCE, we're 
excited to connect true innovators from these two increasingly 
linked industries." 
 
For more information, including details on how to participate 
and an updated list of panelists, please visit connectedcarexpo.com and 
facebook.com/connectedcarexpo. 

Media Contacts:
Sanaz Marbley/Alexis Linn
JMPR Public Relations
818-992-4353
smarbley@jmprpublicrelations.com
alinn@jmprpublicrelations.com

EXPERTS PREDICT WHEN CARS WILL DRIVE 
AUTONOMOUSLY DURING LA AUTO SHOW/

CONNECTED CAR EXPO PRESS 
DAYS NOVEMBER 19-21
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www.jDPOwER.COM/EvEnTS/2013-wESTERn-AuTOMOTIvE-COnFEREnCE

TO REGISTER GO TO:
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www.jDPOwER.COM/EvEnTS/2013-wESTERn-AuTOMOTIvE-COnFEREnCE

TO REGISTER GO TO:
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